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1 Introduction 

This work was made to analyze the current state of predefined target markets for European Sea 

Bass (Dicentrarchus labrax) & Gilthead Sea Bream (Sparus aurata) products (BB products) in 

Italy, Spain, Greece, France, Germany, the UK and the USA. This to support the best possible 

actions for market development of BB products from the Marine Mediterranean fish farming 

(MMFF) industry in the seven countries.  

  

2 Country Profiles 

2.1 Italy 

Italy is the largest market for BB products in the world and represents one-third of the total 

European market for BB products. In the category of fresh and chilled fish, BB products have 

been among the leading in Italian consumer preference and household consumption. Sea Bass 

and Sea Bream are viewed together as part of the same operation with the relatively integrated 

market. 48% of the market is Sea Bass and 52% is Sea Beam (2016). The Market size is more 

than 64 000 tonnes, and it demonstrated a 20.5% growth from 2009–2016, despite an overall 

decrease in fish and seafood consumption during that period. Over the period, Sea Bass 

increased by 17%, and Sea Bream grew by 23%. Imports make up most of the BB product supply 

in the Italian market. Greece is the primary exporter to Italy of BB products; however, Turkey 

has recently increased their supply of BB products to the Italian Market. Despite significant 

imports, the Italian market is characterised as an origin-sensitive market, thus most of the BB 

products are of Italian origin, and supplemented by Greek, French, and Spanish supplies. The 

standard high-quality segment BB products are characterised by high quality, standard sizes, 

and easy availability in the retail and Ho-Re-Ca sectors. This segment includes mostly Greek 

products, supplemented by production from other countries. The mass-market segment is 

characterised by standard quality, smaller fish sizes, and extensive penetration in the modern 

retail sales channels. Sea Bass and Sea Bream from Turkey make up most of the volume in this 

segment. The Italian market increasingly requires quality assurance schemes because these 

factors are integral to verification of sustainability. The development and monitoring of schemes 

is carried out by both producers and buyers, and the value added of the national production is 

now further enhanced by large-scale retailers meeting consumer demand for labelling, 

traceability, and more guarantees on the production process. 

 

2.2 Spain 

Representing nearly one fifth of the total European market for BB products with an estimated 

market size of more than 43 000 tonnes, Spain is the second largest market for BB products in 

the world. The domestic production of Sea Bass has been accelerating with a market growth of 

33% from 2009-2016 while the domestic market for Sea Bream declined 36%. Sea Bass has a 

59% share of the Spanish market. More than half of the total volume of the Spanish market is 

characterized by the prevalence of locally produced Sea Bass and Sea Bream. Greece is the top 

supplier of Sea Bass to Spain, while Turkish companies are rapidly expanding their share on the 

Spanish seabream market. In the past three years, Turkey has become the main supplier of 

imported Sea Bream to Spanish consumers, surpassing Greece. A special feature of the Spanish 
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market is the availability of large-size Sea Bass and Sea Bream in both traditional and modern 

retail segments. The marked segments include wild and farmed Sea Bass and Sea Bream of 

national production and supplemented mostly by French, Italian and Greek BB products. 

Certification and quality assurance schemes take an important place in differentiating fish and 

seafood products on the Spanish market: Collective trademark and standards are to 

differentiate species produced in Spain from those produced in other countries. This to 

guarantee that the fish was farmed under the best conditions concerning food safety and animal 

welfare. 

 

2.3 Greece 

Greece is consistently one of the top two producers of BB Products. The aquaculture industry in 

Greece has traditionally been export-oriented with Sea Bass and Sea Bream being flagship 

products supplied to over 30 countries. In 2017, approximately 80% of the total national 

production was exported, leaving about 24 070 tonnes of BB products for distribution on the 

domestic market. Nearly all volume of Sea Bass and Sea Bream on the Greek market is 

represented by the species of domestic origin (99% and 98% respectively). The market for BB 

products in Greece declined by 35% from 2010 to 2017. Sea Bass had a 40% share and Sea 

Bream had a 60% share in 2017. 85-90% of all BB products in Greece are channelled through 

the retail sector, the rest are sold through the Ho-Re-CA sector. The Greek market for BB 

products can be generally divided into three product segments, based on products attributes 

such as fish size, products quality and product forms: i) premium product segment, ii) standard 

product segment and iii) discounted product segment. The adoption of voluntary certification 

schemes is a common practice by Greek producers, safeguarding environmental sustainability, 

product quality and food safety, fish health and welfare, and personnel health and working 

conditions. There are a few private labels for fish developed either by retailers or by producers. 

 

2.4 France 

France is one of the largest and diverse markets for fish and seafood in the world, and is the 

fourth largest market for BB products. The market for BB products in France was projected at 

22 916 tonnes in 2017. The volume of the French market for BB products grew 15% from 2000–

2017. Although the volume of Sea Bass available in France declined 11% from 2010–2017, the 

volume of Sea Bream increased by 51% over the same period. Consequently, the share of Sea 

Bass in 2017 was 44%, and the share of Sea Bream was 56%. A distinctive feature of the French 

market is that it has a larger share of wild seabass and seabream than other markets. France 

has more than one third of wild catch BB products (2017). In 2017, approximately 75–78% of all 

Sea Bass available on the market in France was farmed and 23–25% was wild Sea Bass. The 

market share of farmed Sea Bream was projected at 92–94%, and the market share of wild Sea 

Bream was estimated at 6–7%. France is also one of the top importers of BB products, importing 

nearly 19 000 tonnes. The French market is origin-sensitive, and French consumers present a 

strong preference for BB products that are either domestically produced or farmed as close to 

home as possible. The key share of the French import of BB products originates from EU 

countries, with Greece as the main supplying country, responsible for 53% in volume imported 

by French companies in 2017. Sea Bass of French origin had a 36% share of the market, followed 

by Sea Bass from Greece (31%), Spain (9%), Italy (5%), and other countries. Sea Bream of Greek 
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origin has a 46% share of the market, followed by Sea Bream of French origin (17%), Spanish 

(9%), Turkish (8% or more), and Italian (7%). It is estimated that approximately 51% of Sea Bass 

and 54% of Sea Bream in the country are consumed in the Ho-Re-Ca sector, leaving 49% of Sea 

Bass and 46% of Sea Bream consumed at home. The two species are among the top-three most 

consumed fresh fish species in the French Ho-Re-Ca sector. In the household consumption, Sea 

Bream is the seventh most purchased of fresh fish and seafood species in volume and Sea Bass 

is the fifteenth. Nearly all French farmers are engaged in the process of certification and quality 

assurance schemes for aquaculture products. 

 

2.5 Germany 

Apart from the traditional Mediterranean markets, Germany has been the largest importing 

country of Sea Bass and Sea Bream products since 2015. However, Germany re-exports the 

products, thus it is not the largest consumer market. In 2018, the market for BB products in 

Germany was estimated at 7 045 tonnes. The overall development for the apparent market over 

seven years indicates an increase from 2 260 tonnes in 2011 to 7 045 tonnes in 2018. The market 

is dominated by Sea Bream with a 73% market share compared to Sea Bass’ 27% share. In the 

period from 2011-2018, the import of BB products grew by 380%. In the same period, the 

German export of those BB products increased by 760%. Turkey is the largest supplier of Sea 

Bass and Sea Bream to the German market, followed by Greece. The Netherlands, which trades 

the majority of Turkish origin Sea Bass and Sea Bream, represents an important trade channel 

to Germany. Germany also represents a trading hub, exporting BB products further to other 

markets, in particular to the UK. Nearly 70% of BB products in Germany are sold through retail 

channels, and 30% is consumed by the Ho-Re-Ca sector. The Germany market is distinguished 

from the Mediterranean countries given that it prefers fillets to whole fish. Nearly half of the 

BB products sold in Germany originate from non-EU countries. Turkey had a 45% market share 

for Sea Bass, followed by Greece (21%), Croatia and Italy (9% each), Spain (8%) and France (6%). 

Turkey also had the largest market share for Sea Bream (43%), followed by Greece (33%), Italy 

(10%), Croatia (5%), Spain (3%), France (2%). Germany is the largest EU market for all organic 

food products in general. Products from sustainable and responsible aquaculture are very 

important for retailers.  

 

2.6 The United Kingdom 

The United Kingdom (England, Scotland, Wales and Northern Ireland) represents the largest 

emerging consumer market for BB products. In 2019, the apparent market for BB products in 

the UK was estimated at 10 386 tonnes, where Sea Bass dominated 72% of the market share. In 

2019, British companies imported 10 393 tonnes of BB products and exported 407 tonnes of BB 

products. In 2019, the direct share of Turkey in the UK imports of Sea Bass was 33%, 

supplemented by the deliveries of Sea Bass of Turkish origin from the Netherlands (46%) and 

Germany (3%), leading to actual share of Turkey in the UK’s imports of Sea Bass at 64-65%. As 

for Sea Bream, the direct share of Turkey was 53%, followed by the Netherlands (18%) and 

Germany (8%), estimating actual share of Turkish origin Sea Bream imports around 62%. The 

direct share of Greece was 11%, followed by France (5%) and Italy (4%). BB products are well 

integrated into the overall supply and distribution chain for fresh and frozen fish in the UK. A 

distinctive feature of the UK market is that the share of ready-to-cook BB products is about 40% 
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which is the highest compared to other countries. The total supply volume of Sea Bass in the UK 

market is further distributed in the retail sector (44%) and the Ho-Re-Ca (56%). The distribution 

pattern of Sea Bream is different from Sea Bass, with a 30% share in the retail and 70% share in 

the Ho-Re-Ca. Almost all the volume of Sea Bass and Sea Bream is represented by farmed 

species with about 97% for Sea Bass and up to 99% for Sea Bream. The BB products were 

characterised by lack of third-party certification declarations. The lack of business-to-consumer 

logos on farmed BB products stands in marked contrast to the ubiquity of the MSC capture 

fishery environmental standard logo. 

 

2.7 The United States of America 

European seabass is regarded as an iconic Mediterranean fish species, which has demonstrated 

growing popularity and recognition as a “niche-species” in the USA. It is also known as 

Mediterranean seabass, Branzino, Bronzino and Loup de Mer. Sea Bream, which is currently less 

popular among USA consumers, is known as Orata and Dorade. The USA is a novel market for 

BB products from the Mediterranean aquaculture industry. In 2020, the apparent market for BB 

products in the USA was estimated at 7 430 tonnes which is an 150% increase from 2 900 tonnes 

in 2012. The market is dominated by Sea Bass with a 95% share compared to the 5% share of 

Sea Bream. Higher popularity of Sea Bass is mainly explained by larger consumer familiarity. The 

USA market for BB products is mainly represented by fresh products. In 2020, about 85-90% of 

the total market volume of BB products was represented in fresh form (mostly whole fish), and 

the remaining 10-15% was in form of frozen BB products (mostly fillets). The USA imports all its 

BB products as it has neither a scalable domestic supply nor a wild fishery. In 2020, American 

companies imported nearly 7 080 tonnes of Sea Bass and 354 tonnes of Sea Bream. Turkey and 

Greece are the principal supplying countries of these species to the USA, followed by Spain and 

Italy. 


